
C O N T A C T

347-512-8802

dj@seedl ingsmarket ing.com

seedl ingsmarket ing.com/BMSF

EDUCATION
M A S T E R S  O F  S C I E N C E  I N  E D U C A T I O N
E X E C U T I V E  M A S T E R S  O F  B U S I N E S S
Purdue  Univer s i ty  |  1 994  -  1996

T E A C H E R  C E R T I F I C A T E
Ind iana  Univer s i ty  Schoo l  o f  Educat ion  |  1 990  -  1992

PROFESSIONAL HISTORY

D I R E C T O R  O F  M A R K E T I N G

Thornton  Tomase t t i  Inc .  |  Oct  2007  -  Jan  2009

Counsel  Managing Pr incipals ,  s teer ing committee and key senior
management on market ing st rategy and plans.  Develop an integrated
market ing department with foundat ional  programs for  one of  the wor ld ’s
most  respected global  engineer ing f i rms.

Leader. 
Philanthropist.  
Communicator.

D A N I T A  J O
T A L B O T

thank you!

P E R S O N A L  S K I L L S

Creat iv i ty

Team bui ld ing

Communicat ion

Problem Solv ing

Leadership

I  B E L I E V E  I N

Strategy that  roots  creat iv i ty

B ig Hairy  Audacious Goals

Calculated r isks  lead by v is ion

Col laborat ion

The power of  c lear  messaging

E X P E R T I S E

Community  Organiz ing

Fundrais ing

Strategic P lanning

Branding,  Messaging & Market ing

A  T H I N K E R  A N D  A  D O E R

I  am a C-sui te level  consul tant
across publ ic ,  pr ivate and
nonprof i t  sectors  with 25 years
exper ience in  growing bus inesses ,
creat ing meaningful  connect ions ,
and nurtur ing communit ies .

Speaking the t ruth ear ly  and often

F R A C T I O N A L  C H I E F  M A R K E T I N G  O F F I C E R  |  O W N E R

Seed l ings  Marke t ing  |  Jan  2009  -  pre s ent

Del iver ing donor/customer engagement focused market ing consul t ing
serv ices that  partner  with organizat ions to better  understand thei r
bus iness needs and create solut ions to cul t ivate const i tuents  at  every
level  of  engagement.  Prov id ing st rategy and process development
balanced by tact ical  p lan execut ion.  Bui ld ing teams plus turn-key
market ing & programs that nurture leads and convert  them to
donors/cl ients  based on behaviors ,  att i tudes,  habits  and l i fecycle stage.

                                Uni ted Way,  Jobs for  the Future,  Br ighton Main
Streets ,  Nurtury ,  Wor ld Boston,  Mathematical  Associat ion of  Amer ica,
County K i ldare Chamber ( I re land) ,  Ret i rement Solut ion Group,  Van Hulzen
Financial  Advisors ,  T r in i ty  F inancial ,  Mar ianne's  Ice Cream, Polar  Bear Ice
Cream, Treat Ice Cream, Therapeut ic Solut ions ,  Psychiatr ic  Solut ions ,
Supply- I t ,  Jera Concepts ,  Steam Management Inc. ,  K iwi  Partners .

C L I E N T S  I N C L U D E :

•  Strategic P lanning
•  Content  Creat ion
•  Digi ta l  Market ing

•  Bus iness Analys is
•  Donor/Cl ient  Engagement
•  Campaigns/Programs

•  Fundrais ing Strategy
•  Resul ts  Tracking
•  Branding & Market ing

B A C H E L O R S  O F  S C I E N C E
Ind iana  Univer s i ty  SPEA |  1985  -  1989

V I C E  P R E S I D E N T  O F  M A R K E T I N G

Cit i  |  Jun  1996  -  Jun  2007

Lead corporate integrat ion of  the Commercial  Bus iness formed by
merging Banking,  Real  Estate,  Leasing and Community  Development.
Over-see market ing funct ions for  the nat ional  bus iness ,  serv ing mult ip le
B2B cl ient  segments ,  15+ states with over  200 sales staff  for  over  $10
bi l l ion in  lending annual ly .  Merchandis ing,  customer col lateral ,  in-store
s ignage,  brochures ,  and other  sales tools  focused on acquis i t ion and
retent ion.  

M y  W h y


