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PROFESSIONAL HISTORY

R E L E V A N T  E X P E R I E N C E

Brighton  Main  Stree t s  |  In t e r im Execut ive  Direc tor

9 month contract  (September 2022 - May 2023).  Lead board in  2023
program planning.  Landed grant  funding for  special  project  and mobi le
app development.  Des igned and executed neighborhood tour  for  Nat ional
Main Streets  of  Amer ica.  Ongoing monthly  programming.

Leader. 
Philanthropist.  
Communicator.

D A N I T A  J O
T A L B O T

thank you!

P E R S O N A L  S K I L L S

Creat iv i ty

Community  Bui ld ing

Communicat ion

Problem Solv ing

Leadership

I  B E L I E V E  I N

Strategy that  roots  creat iv i ty

B ig Hairy  Audacious Goals

Calculated r isks  lead by v is ion

Col laborat ion

The power of  c lear  messaging

E X P E R T I S E

Community  Organiz ing

Fundrais ing

Strategic P lanning

Branding,  Messaging & Market ing

A  T H I N K E R  A N D  A  D O E R

I  am a consul tant  across publ ic ,
pr ivate and nonprof i t  sectors  with
25 years  exper ience in  growing
businesses ,  creat ing meaningful
connect ions ,  and nurtur ing
communit ies .

Speaking the t ruth ear ly  and often

F R A C T I O N A L  C H I E F  M A R K E T I N G  O F F I C E R  |  O W N E R

Seed l ings  Market ing  |  Jan  2009  -  pre sent

Del iver ing donor/customer engagement focused market ing consul t ing
serv ices that  partner  with organizat ions to better  understand thei r
bus iness needs and create solut ions to cul t ivate const i tuents  at  every
level  of  engagement.  Prov id ing st rategy and process development
balanced by tact ical  p lan execut ion.  Bui ld ing teams plus turn-key
market ing & programs that nurture leads and convert  them to
donors/cl ients  based on behaviors ,  att i tudes,  habits  and l i fecycle stage.

                                Uni ted Way,  Jobs for  the Future,  Br ighton Main
Streets ,  Nurtury ,  Wor ld Boston,  Mathematical  Associat ion of  Amer ica,
County K i ldare Chamber ( I re land) ,  Ret i rement Solut ion Group,  Van Hulzen
Financial  Advisors ,  T r in i ty  F inancial ,  Mar ianne's  Ice Cream, Polar  Bear Ice
Cream, Treat Ice Cream, Therapeut ic Solut ions ,  Psychiatr ic  Solut ions ,
Supply- I t ,  Jera Concepts ,  Steam Management Inc. ,  K iwi  Partners .

C L I E N T S  I N C L U D E :

•  Strategic P lanning
•  Content  Creat ion
•  Digi ta l  Market ing

•  Bus iness Analys is
•  Donor/Cl ient  Engagement
•  Campaigns/Programs

•  Fundrais ing Strategy
•  Resul ts  Tracking
•  Branding & Market ing

B A C H E L O R S  O F  S C I E N C E
Ind iana  Univer s i ty  SPEA 

Nonpro f i t  Mastermind  Conference  |  Speaker

Featured speaker  present ing a proven f ramework on How Nonprof i ts  Can
Strategical ly  Select  Programming for  Impact (v ideo) .  Th is  act ionable
workshop has an associated Guide and Workbook.   The Nonprof i t
Mastermind is  a dynamic event  produced by Dr .  Heidi  Gregory Mina,  a
platform for  valuable knowledge,  act ionable st rategies ,  and col laborat ive
discuss ions to empower nonprof i t  endeavors .  
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